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RE: Status of the Race and Public Polling

Closing out the second quarter of 2008, Brett Guthrie remains in a strong position to replace Ron Lewis in
Congress. We continue to believe that B r e batkgrosind and message will resonate with voters on the key
issues of this election. Also, the more we learn about David Boswell, the more we think voters will not respond
well to him.

Fundraising

Guthrie for Congress won’'t file another report with
show that we have raised well over $700,000 since entering the race on January 29, including more than

$300,000 in the second quarter. By keeping our spending under control we expect to have a substantial cash-

on-hand advantage over Boswell, who told media outlets in May that he had spent all of the $200,000 he raised

during the primary. Television advertisingn Congressional campaigns traditionally begins after Labor Day,

and Brett Guthrie is in a financial position to be on the air long before his opponelttis is important because

neither candidate is well-known outside of his state Senate district and being able to define yourself first in a

campaign is critical to success. The candidate who has the resources to define himself and deliver his message

broadly will win this race, and Brett is well-positioned to be that candidate.

Polling

Our campaignhasnotc o mmi ssi oned a survey and probably won’'t f
campaign polls have very little lasting value, and any poll numbers are subject to large changes when candidates

start advertising. However, weexpectthe Democrat Cogressional Campaign Committd®CCCp conduct a

survey soonthey will attempt to use this survey tatop our momentum by showindBrett behind.

We anticipate thatmediaoutlets will sponsor and release polling in the near future. Take these with @irgr
of salt as well. Rasmussen and SurveyUSA, for instance, have released a number of polls in Senator Mitch

Mc C o n maeelthbt arsconsidered wildly off the mark. These polls are conducted on the cheap using
extremely unreliable automated telephone surveys which cannot be trusted. The highly respected, non-partisan
National Journatefuses to report on these surveys because the methodology is so flawed.

At this point, before either candidate has started broadly communicating with voters via paid advertising, polls

will not tell you anything about how voters feel about the candidates. Any survey conducted in the next few

weekswill only reflect the generic politickenvironment,which we know to be tough.On Election Day, voters

won't be ahobwpysinhigewn’ Ipl be choosing between two cand
background and message will carry the day. Even if an unreliable media survey shows Brett ahead, we must

not relax our fundraising and organizational efforts one bit.



Looking Ahead

We are comfortable with the execution of our campaign plan to date, and our campaign is developing several
messages that we feel will resonate with voters in the Second District:

1 Brettt s experience and record best reflect the va
District. This election is about economic and national security — Brett will tout his military and
successful manufacturing experience to show he is the candidate best equipped to solve the
problems we face.
9 Brett will steadfastly represent the values of people in the Second District by fighting for expanded
domestic energy production, for more affordable choices in the health insurance market, and to
restore America as a place where manufacturers can compete in the global economy. No one has to
tell Brett how to compete with China and India — he successfully deals with the global economy on a
daily basis.
1 There are many things votensillbed dzZNLIJNA &SR (G2 € SF Ny | o2dzi . 2a6S¢
and about his career as a lobbyistt is even questionable as to whether Boswell wants to
represent the Second District in Congress as he tried during redistricting in 2001 to put Daviess
County (Owensboro) in the First Congressional District, a move some interpreted as political
posturing for him to run for Congress in that district instead of KY-02. In fact,Boswell said that
Daviess County hishome county¢ hasmuch more in common with Paducah, Henderson, and
Hopkinsville than it does with Glasgow, Bowling Green, Elizabethtown or Shelbyville. Voters will
have o decide if they want a congressman who would rather be running and living in another
Congressional district than the one eeeks torepresent in Washington Brett will be a
Congressman for the entire Second District and will fight for all its citizens.

As this campaign moves forward, we can expect to see national liberal special interests pour money in to David
Boswell’'s campaign and viciously attack Brett Guthr
comes to falsely destroying the reputation of good people, and they would like to send another person to

Congress like Boswell who will vote lockstep with House Speaker Nancy Pelosi.

Thank you for your support of this campai gfaw It
minutes of notice on January 29 before filing for Congress, and in just five months has built an impressive
fundraising and political organization He has been able to do that because of your prayers and support, and he
looks forward to running a campaign that makes you proud.



